
Making the most of the 
Life Happens Content Library



Your “secret” 
NAIFA member 

benefit



Life Happens Mission
Life Happens’ mission as a nonprofit is to educate consumers about the 
importance of life insurance, disability insurance, long-term care 

insurance and annuities in a sound financial plan. 



Education



million adult consumers

of Americans live with a 
life insurance need-gap

Source: 2026 Insurance Barometer Study, Life Happens and LIMRA

The Life Insurance Need Gap

38%38%



of adults say they are either not at all
or only somewhat knowledgeable 

about life insurance.

Source: 2026 Insurance Barometer Study, Life Happens and LIMRA



They are not going to buy 
what they don’t understand.



Awareness Campaigns
Life Happens created and coordinates three major awareness 
campaigns each year to help achieve our mission of educating 
more people about insurance.

Life Insurance Awareness Month
S E P T E M B ER

Disability Insurance Awareness Month
M A Y

Insure Your Love
F E B R U AR Y



Insure Your Love Campaign
F E BRUA R Y



Disability Insurance Awareness Month
M A Y



Life Insurance Awareness Month
S EP T EM BE R



Each campaign 
includes:

Full suite of consumer-friendly content

videos, graphics, flyers, email templates

Spanish content

Real Life Stories

Social media calendar

Marketing resources

Cheat sheet, customizable articles, video walkthrough

Toolkits for chapter leaders



Life Happens makes it easy
https://community.naifa.org/page/LH

https://community.naifa.org/page/LH
https://community.naifa.org/page/LH
https://community.naifa.org/page/LH
https://community.naifa.org/page/LH


NAIFA Chapter Leader toolkits:

Toolkit for Insure Your Love
Toolkit for DIAM

Coming soon:
Toolkit for LIAM

Toolkit for LTC coverage

https://lifehappens.widencollective.com/portals/vz67j8u5/InternalNAIFA-IYL2026toolkit#4e39659f-4dc6-4a54-946d-563f44726b75
https://lifehappens.widencollective.com/portals/kpn59nnz/InternalNAIFA-DIAM2026toolkit#26a51cf6-6b82-4e0e-bb7d-8658e8a393e0


Social Media



The average American spends 
about 2.5 hours a day on 
social media. 
SQ Magazine, April 2026



Use of social media 
for information on 
financial and 
insurance products 
has skyrocketed. 

Source: 2026 Insurance Barometer Study, Life Happens and LIMRA



Why you need to be on social media
• Be where people are looking for information and 

education

• Educate (don’t sell)

• Become their “trusted advisor”

• Be their go-to when the time is right



Monthly calendar of graphics and videos with prewritten posts

Life Happens makes it easy





Educate on the fundamentals





Gen Z and Millennials prefer in-person 
conversation*

Source: 2026 Insurance Barometer Study, Life Happens and LIMRA

*those who have or want an advisor



Spoken-word poet + influencer Josie Balka
https://www.instagram.com/p/DUWr8IXknK0/

https://www.instagram.com/p/DUWr8IXknK0/
https://www.instagram.com/p/DUWr8IXknK0/
https://www.instagram.com/p/DUWr8IXknK0/


1,000,000+ views
13,000 likes
3,500 shares
2,500 shares
87 comments

456,000 views
20,000 likes
4,400 saves
69 comments



Spoken-word poet + influencer Josie Balka



Spoken-word poet + influencer Josie Balka



Additional resources



https://findapro.lifehappens.org





Real Life Stories



Real Life Stories
This program shares how real people 
have benefited from insurance. 

These emotional stories show the 
value of different types of policies 
(life, DI, LTCI, annuities), as well as 
the advisors who helped them get 
coverage.





Life Happens makes it easy
lifehappens.org and videos, flyers, graphics in the NAIFA library



We’d love to tell your client story!

For more information or to 
submit your story, go to:

lifehappens.org/reallife



Thank you

Julie Holsinger
jholsinger@lifehappens.org
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